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1.0 Introduction
This Statement of Community Involvement (“SCI”) has been compiled by Redwood Consulting on
behalf of First Base Limited and Railway Pension Nominees Limited (Railpen) (“the Applicant”) to
support a detailed planning application (“the application”) to Cambridge City Council (“CCC”). The
application is for a mixed-use development comprising residential and commercial facilities (“the
proposed development” or “the proposal”) on land at the current Travis Perkins depot at Devonshire
Road, Cambridge, CB1 2BJ (“the application site” or “the site”) for the “Devonshire Gardens” site (“the
Site”). It is summarised as follows:
Demolition of existing depot building and redevelopment of site to provide two new buildings
comprising Class E (g) (i) / E (g) (ii) floorspace with associated plant and cycle parking, three
new residential buildings with associated plant and cycle parking, one new building
comprising flexible commercial space (Class E) to include a créche with associated cycle
parking, flexible community space (Class F.1 / F.2), hard and soft landscaping and associated
access.
The Applicant engaged with a wide range of local residents and stakeholders prior to submitting a
planning application. The engagement with the local community and other stakeholders was executed
in accordance with CCC’s Statement of Community Involvement adopted in 2013 and National
Planning Policy Framework (NPPF) last updated in June 2019; the operational details are set out below
in the SCI. The purpose of the SCI is to aid CCC’s in understanding the nature and scale of the
community engagement programme conducted in relation to the proposals. Due to the
unprecedented nature of COVID-19 the consultation was digital-led.
1.1 Site context
The 3-acre gated site is currently a Travis Perkins builders’ yard, comprising 34,430 sq ft of warehouse
buildings and concrete hardstanding for the storage of building materials. Situated on Devonshire Road
less than five minutes’ walk from Cambridge Railway Station, it is close to Mill Road bridge and
bordered by the rail line, Devonshire Road and Angus Close.
1.2 The proposals
The proposal will see the greening of this brownfield site with a new public park, accessible to all, and
a highly sustainable mixed-use development comprising new homes, workspace, and community
amenities.
Public park and open space
Providing a public park has been a key element of our design approach: responding to the community
need and opening the site for all to enjoy. The park will offer generous, welcoming, and undulating
green space, accessible via a number of entrances served by improved pedestrian routes. Landscaping
will include the establishment of an extensive tree canopy through the planting of a total of 64 new
mature and semi-mature trees on the site, as well as a varied planting design incorporating fruit trees
and other edible plants. More than half of the total site area will be public open space (0.68 hectares
or 6,700 sq m).
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Community space
Flexible and creative community amenities could be used by local groups, artists and small local
businesses. The development will prioritise local employment and training opportunities, support
independent businesses, community groups and local residents. This positive social impact will be
measured through our Social Value framework and is a key focus for the Applicant.
Active travel
We will be encouraging cycling as the primary form of travel for the scheme, with the provision of 604
cycle spaces, including 427 commercial and 177 residential. The overall provision for cyclists will
include Sheffield cycle stands, secure bike storage, integrated cycle lanes, charging facilities for e-bikes
and parking for cargo bikes. Shower, changing and locker facilities will also be offered within the office
buildings for those cycling to work.
The scheme will also be seamlessly integrated into the forthcoming Chisholm trail, to provide a fast,
sustainable, and active means of accessing Cambridge Railway Station and Cambridge North.
Flexible workspace
There will be two distinctive commercial office buildings, both of which will reflect their location
adjacent and parallel to the railway with an ‘industrial’ design aesthetic. Both plots will offer high
quality spaces that are tech-enabled and designed with health and wellbeing in mind. Both buildings,
comprising a total of around 120,000 sq ft GIA, will exceed conventional environmental standards and
will connect at ground floor level.
‘Studio South’ will be aimed predominantly at established businesses, while ‘Studio North’ will be more
suited to fast-growing businesses with flexible spaces to collaborate across all floors of the building.
Built-to-rent homes
The proposal will deliver 100 homes for rent, with a mixture of sizes to suit different needs. Affordable
homes will also be provided, enjoying the same access, amenities, security, and standards as marketrent homes.
These homes will be split across three ‘character’ types:
•
•
•

The Mews
o The Mews houses will have a central entrance from the park, with the majority of the
homes having views from at least two sides of the property.
The Terrace
o These homes will face onto Devonshire Road, protected from the street by tree
canopies, and set back at the second floor.
Warehouse Apartments
o These will be stepped back on the southern edge.

All these homes will remain under the long-term ownership of Railpen as a professional landlord. There
will be comprehensive maintenance, security and upkeep of not only the buildings, but also the public
park. These new facilities will embrace the local community spaces and complement the existing offer
along Devonshire and Mill Roads, and the surrounding area as whole.
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2.0 Public consultation strategy
2.1 Introduction
The project team set out to conduct a thorough and far-reaching consultation in accordance with
national and regional policies set out in the CCC (Local Planning Authority – LPA) Statement of
Community Involvement (2013). The Applicant, supported by specialist consultants, sought to engage
a wide range of stakeholders to ensure that all relevant parties were given opportunities to give their
views and inform the development of the proposals. With the outbreak of the COVID-19 pandemic,
the consultation moved to a digital-led format.
2.2. Aims of the consultation
The broad aims of the consultation were to:
•
•
•
•
•
•
•

Conduct an innovative and wide-ranging consultation, engaging with local politicians, local
groups, neighbours, businesses, wider stakeholder groups and residents.
Engage with stakeholders as early as possible throughout the development of the proposals.
Explain the aims and rationale behind the proposals and the benefits, providing as much
information as possible.
Provide channels for the local community to express their views and ask question, namely
through digital meetings, webinars, an interactive website, digital and postal feedback forms,
and a dedicated consultation email address.
Incorporate feedback, where possible, into the emerging proposals.
Work closely with the LPA to ensure key officers and councillors were aware of the Proposed
Development, consultation activities and outcomes.
Ensure the scheme fits in with wider, strategic plans for the city.

These activities were carried out in addition to the consultation already undertaken by the Project
Team with statutory consultees.
2.3 Political and community stakeholder audit
Throughout the pre-application process, the Project Team carefully identified and contacted local
stakeholders and politicians to offer personal briefings. In addition, The Project Team made itself
available to attend digital stakeholder meetings and ensured they were informed of the website link.
The below groups and individuals were identified as key to the consultation process and were invited
to have a meeting:
Elected stakeholders, politicians, and officers
The Project Team was keen to engage with local elected representatives, including CCC councillors,
Cambridgeshire County Council councillors, associated ward councillors for Petersfield ward, CCC
Cabinet Members and the local MP for the site. Officers at CCC were also regularly updated through
pre-application meetings and conversations with the Project Team. See Appendix 7.7 for the full list of
politicians, elected officials and officers contacted throughout the process.
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Community and civic stakeholders
Cambridge has an extensive range of active local stakeholder groups. The Project Team invited a
number of local groups and prominent Cambridge businesses to meet to discuss proposals for the Site.
See Appendix 7.7 for the full list.
Media
Local media have been considered as part of the consultation as a means of keeping local groups and
individuals updated on the proposals. See Appendix 7.1 for the full list of local media outlets with which
we engaged as part of our consultation.

2.4 Approach to consultation
Due to the COVID-19 pandemic and the severe restrictions on movement and social distancing, faceto-face consultations were often not possible. As such, the Project Team formulated a consultation led
by digital methods, which met the criteria of CCC’s Statement of Community Involvement.
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Through this consultation, the Applicant intended to reach a broad audience in Cambridge over and
beyond the ward in which the Site is located (Petersfield), interacting and engaging with
representatives from the neighbouring and/or bordering wards of Romsey, Coleridge and
Trumpington. The challenge that the Project Team set out to meet was how to achieve an authentic,
far-reaching consultation without holding any face-to-face, in-person meetings.
The team endeavoured to demonstrate best practice to CCC and local stakeholders, developing an
understanding with the community, and bringing forward its plans in a manner that is respectful to the
site and the unique character of Cambridge.
In order to provide the best opportunity for the local community provide meaningful feedback and
input into the Proposal, two public consultations were undertaken in November/December 2020 and
February 2021. This ensured that feedback received on the initial proposals informed the more
detailed plans that were shared during the second consultation.
2.5 Post-consultation engagement
The applicant continued to engage with local stakeholders, including elected and unelected officials,
local organisations, businesses and interested individuals. In total, 27 meetings have been held with
stakeholders since the conclusion of the official consultations in November/December 2020 and
February 2021.
This ensured that the local community continued to contribute towards the proposal following the
reception of feedback during the public consultation phase, with the proposal continuing to evolve
and develop in line with the needs of the area.
Public Art Strategy
The applicant commissioned the artist Richard Wolfströme to develop a statement of intention for a
public art strategy, which is submitted as part of the planning application for the proposal. While
putting this together, Mr Wolfströme spoke with Cambridge City Council’s Public Art Manager.
In addition, initial work in building relationships with artists and arts organisations across the local
community has begun and, to date, the following organisations have expressed an interest in helping
to develop a strong local public art presence:
•
•
•
•
•
•
•

Collusion
Tandem Work
30 Bird
Cambridge Community Arts
Arts and Minds
Cambridge Open Studios
Bettina Furnee

The applicant has also met with the Lead Councillor for Public Art at Cambridge City Council to discuss
its strategy and has shared draft versions of the strategy with said member, as well as another local
ward councillor in Coleridge ward.
2.6 Post-submission engagement
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Following the submission of the planning application, the applicant will update and inform the local
community on the final proposal for Devonshire Gardens through the following activities:
•
•
•
•

Updates to key stakeholders met during the consultations and subsequent engagement
exercises. Updates will also be shared with those who have signed up for updates on the
proposal.
A series of updates to the official website for the proposal, which will set out how the applicant
has responded to local feedback and the final design and mix of uses within the scheme.
A newsletter shared with site neighbours, delivered to over 6,000 addresses previously
contacted during the public consultations. This will include the updated information uploaded
to the website and information on how to get in touch.
Dedicated project email address to respond to any further enquiries and comments on the
proposals.

8

3.0 Digital engagement
3.1 Introduction
As a result of the COVID-19 pandemic and associated lockdown and social distancing measures, the
public consultation on the proposals for the Devonshire Gardens site in Cambridge followed a digitalfirst strategy.
The two digital consultations were held over the course of the pre-application consultation period:
•
•

Phase 1: 30 November 2020 – 13 December 2020
Phase 2: 15 February 2021 – 28 February 2021

All activity detailed below was carried out during these 14-day consultation windows (unless otherwise
indicated).
The feedback function for the public consultation was run by Built-ID, a social impact technology
company, focused on building better, more sustainable places. The Applicant utilised Built-ID’s Give
My View platform, which is available through a dedicated app and online. It has been designed to meet
the highest of accessibility standards and is available in up to 15 different languages.
All data collected through the platform can be viewed in the Feedback section (4.0 Feedback) of this
SCI.

Example of engagement journey on Give My View platform.

3.2 Publicity
To ensure that residents and businesses, as well as the wider city, knew that the consultation was
running, especially in a period of lockdown and social isolation, the Project Team endeavoured to
promote the digital consultation widely. The publicity secured to promote the consultation were:
•

Adverts were placed in the Cambridge Independent and Cambridge Daily News on the
following days (see appendix 7.5 for the adverts):
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o

•

•
•

Phase 1
▪ Wednesday 18 November 2020 (Cambridge Daily News)
▪ Wednesday 25 November 2020 (Cambridge Independent)
o Phase 2
▪ Thursday 11 February 2021 (Cambridge Daily News)
▪ Wednesday 17 February 2021 (Cambridge Independent)
• Digital advertising on the Cambridge Independent website was also
undertaken, which generated 40,000 impressions between Friday 19
February – Friday 26 February, with the advert linking to the
Devonshire Gardens website.
Digital adverts and social media marketing to promote the Give Your View polling system (the
system through which feedback was gathered and assessed) generated:
o Phase 1
▪ 2,717 results (NB: Click through to the Give Your View page)
▪ 100,191 reach (NB: How many people saw the ads)
▪ 661,733 impressions (NB: How many times the ads were ‘served’)
o Phase 2
▪ 4,183 results
▪ 111,613 reach
▪ 810,179 impressions
Emails and digital copies of letters were issued to local businesses, business groups,
community organisations and other key stakeholders and elected representatives.
Flyers were issued to 6,175 addresses local to the Site during each of the phases, with flyers
delivered on the following days (see Appendices 7.3 and 7.4 for the flyers and area targeted):
o Phase 1
▪ Friday 27 November 2020
o Phase 2
▪ Friday 12 February 2021

Example print advertisement.

Press releases covering the topics listed below were sent out to local media organisations during each
consultation period, resulting in media coverage of the engagement exercise:
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•
•
•
•
•
•

The acquisition of the Travis Perkins site
The first consultation period
Findings from the first consultation
The second consultation period
Announcement of charitable donations generated through the two consultation periods
The call to partner with local Cambridge-based organisations on sustainable and innovative
solutions for the Devonshire Gardens development

Information on the consultation was also shared by multiple social media accounts (Twitter,
Facebook). Please see Appendix 7.2 for examples of resulting coverage.

Sample of press coverage

Sample of press coverage

3.3 Website
The main public source of information on the proposals was the website, which was created specifically
to host a large part of public engagement activity. This included detailed information on the proposals,
as well as a number of feedback functions, including:
•
•
•
•

Direct enquiries to the official consultation email.
A call back service to discuss the proposals with individual members of the project team.
Sign-up functions to attend workshops and public webinars.
A FREEPOST address to send through any questions or feedback on the proposals, for those
without access to a telephone or the internet.

Since the full consultation website went live on Monday 30 November 2020, to the end of the second
consultation period on Sunday 28 February 2021, a total of 826 people visited the website across 1,216
sessions.
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Website homepage

3.4 Website pages
Below is a summary table of the website:

1

Tab
Welcome

2

Our team

Summary
This page welcomes
visitors to the website
and gives an overview for
the whole vision for
Devonshire Gardens,
including a sketch of the
proposals, and the
benefits it would bring to
Cambridge when
completed.
A summary of and details
on the project team
delivering the Proposal,
including the Applicant.
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3

Tab
The Site

4

Feedback

5

Proposals

6

Community

7

Sustainability

Summary
This tab gives the current
use of the site and its
geography.
This page went live during
the second consultation in
2021, showcasing the
feedback received from
the local community and
stakeholders during the
first round of consultation
in 2020 and how the
Proposal has responded
to it.
A detailed breakdown of
the
Proposal
for
Devonshire
Gardens,
including the mix of uses.

This page emphasises how
the Proposal seeks to build
on the unique spirit of the
area, complementing the
independent, cultural feel,
prioritising wellbeing, the
delivery of long-term social
value, as well as a
commitment to working
with the local community
now and in the future.
An outline of how the
Proposal will deliver a
sustainable development
using the ‘One Plant Living’
principles
and
other
sustainability frameworks
and standards (eg Five At
Heart,
BREEAM,
UN
Sustainable Development
Goals, etc.)
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8

Tab
FAQs

Summary
This page contains a
number of Frequently
Asked Questions (FAQs) on
the Proposal, such as
project timelines and more
detailed information on
specific elements of the
Proposal.
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Get in Touch

This page contains a
number of different ways to
get in touch with the
project team, including via
email, post (using the
FREEPOST
address
provided) and telephone, as
well as a link to the Give My
View polling system. The
page has been updated
throughout and during the
consultation periods in
2020 and 2021 to include
information on public
webinars and workshops
and, most recently and
following
the
last
consultation in February
2021, a recording of one of
the public webinars held
during
the
second
consultation. This includes
the presentation provided
by the Project Team.

A full set of the webpages can be viewed in Appendix 7.9.

3.5 Stakeholder meetings and workshops
Key stakeholders were identified and contacted as part of the digital public consultation and included
local politicians, business groups and community organisations. They were contacted in the week prior
to each of the public consultations held in 2020 and 2021, with every letter functioning as an invitation
to a meeting or, in the case of the first consultation, key stakeholder workshops relevant to their focus,
interest and/or expertise.
Stakeholder meetings
The Project Team arranged specific briefings and meetings for stakeholders as required, all of which
were held digitally on either Microsoft Teams, Zoom or Google Meetings.
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Below is the list of 46 meetings that were held across the digital consultations in 2020 and 2021, as
well as following the official consultation period:

Stakeholders
5th Studio
Cllr
Linda
Jones
(Cambridgeshire
County
Council)
Cambridge Cleantech
Cllrs Richard Robertson and
Mike Davey (Cambridge City
Council)
Cambridge
Doughnut
Economy Action Group
Cllr
Noel
Kavanagh
(Cambridgeshire
County
Council)
Collusion Arts
CCC Public Art Panel
Claire Flowers (Head of
Housing
Development,
Cambridge City Council)
Cambridge Community Arts
Cambridge Sustainable Food
Allia
Form the Future, Cambridge
Mill Road Traders Association
Mill Road Winter Fair / Love
Mill Road
Indie Cambridge
Smarter
Cambridge
Transport
Cllr
Katie
Thornburrow
(Cambridge City Council) and
Toby Williams (Principal
Planner, Cambridge City
Council)
Anglia Ruskin University
Living Streets Cambridge
Makespace
Bettina Furnee – Local artist
30 Bird
Greater
Cambridge
Partnership

30 November 2020 – present
Meeting Date
21 September 2020
20 November 2020

1 December 2020
2 December 2020

7 December 2020
9 December 2020

12 January 2021
11 January 2021
13 January 2021

14 January 2021
21 January 2021
25 January 2021
28 January 2021
2 February 2021
9 February 2021
17 February 2021
18 February 2021
24 February 2021

23 February 2021
2 March 2021
3 March 2021
5 March 2021
19 March 2021
7 April 2021
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CamCycle, Chisholm Trail and
Smarter
Cambridge
Transport
Blue Smile
Petersfield Area Community
Trust (PACT)

9 April 2021

Petersfield Area Community
Trust (PACT)
South Petersfield Residents’
Association, Cambridgeshire
Police & Crime Committee
and Smarter Cambridge
Transport
Allia
Cambridge Community Arts
Living Streets, Cambridge
Cambridge Flora
Tandem Works
Fiona
Bryant
(Strategic
Director
for
Corporate,
Commercial Services and
Housing Delivery, Cambridge
City Council)
Cambridge Ahead
Cambridge Ahead
Cllr
Richard
Robertson
(Cambridge City Council)
Cambridge
Community
Foundation
Cambridge Cleantech
Cambridge Past, Present and
Future
Cllr
Neil
Shailer
(Cambridgeshire
County
Council)
Cambridge Canopy Project
Papworth Trust
Robert
Pollock
(Chief
Executive, Cambridge City
Council)
Cllr
Dinah
Pounds
(Cambridge City Council)
Mill
Road
Traders’
Association
Cllr
Dinah
Pounds
(Cambridge City Council)

6 May 2021

14 April 2021
14 April 2021

6 May 2021

6 May 2021
6 May 2021
6 May 2021
6 May 2021
7 May 2021
13 May 2021

14 May 2021
21 May 2021
25 May 2021
26 May 2021
25 May 2021
27 May 2021
27 May 2021

21 June 2021
23 June 2021
29 June 2021

1 July 2021
6 July 2021
6 July 2021
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Cllr Alex Collis, Cabinet

13 July 2021

Following the local elections on 6 May 2021 (for both Cambridge City and Cambridgeshire County
Councils), newly and re-elected councillors (as well as other local stakeholders) were contacted by email
(see appendix 7.9) and through telephone calls, with a particular focus on those representing Petersfield,
Romsey, Coleridge and Trumpington wards. This ensured all councillors (especially those who were newly
elected) representing the ward in where the site is located and other wards close by) were aware of the
proposal, offering them the opportunity to meet with the Applicant to discuss further, if appropriate. This
engagement remains ongoing in the run-up to the submission of the planning application.
Stakeholder workshops
During the first consultation period between November-December 2020, workshops were conducted
by Streets Reimagined, an urban design practice with a focus on the creative and collaborative process
of reimagining streets and urban spaces.
The practice works at the intersection between built environment disciplines, with expertise in humancentred research and design, community engagement, master planning and innovative street design.
It approach is participative and practical, using a suite of techniques, including focus groups, digital
platforms and workshops.
Key stakeholders (see Appendix 7.7) were invited to attend one, two or all three interactive workshops
that explored several themes relating to the development and how it relates to the existing local area.
These sessions drove discussion between stakeholders, the Applicant and the Project Team, with
attendees also encouraged to share their thoughts and visual ideas via an online ‘mural board’.
The sessions were led by Finlay McNab, an urbanist specialising in collaborative design, public realm
and liveability. His experience includes holding a senior position at the sustainable transport charity,
Sustrans, as well as coordinating community-led master plans and working as a High Streets Expert for
the High Streets Taskforce.
Workshops took place as follows:
•
•
•

Wednesday, 2 December 2020, 12.30pm-1.30pm – Character and Sense of Place
Thursday, 3 December 2020, 12.30pm-1.30pm – Liveability, Health and Open Space
Friday, 4 December 2020, 12.30pm-1.30pm – Walking, Cycling and Active Travel

A total of 15 people attended the sessions, underlining a lack of opposition to the emerging proposals.
3.6 Public meetings
Alongside briefings with politicians and local organisations/groups, five virtual briefings were offered
to members of the public across the two consultation periods in 2020 and 2021, with these sessions
advertised on the website. These briefings included a project overview, presentation, and Q&A with
the Project Team.
Public meetings were held on the following days/times:
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•
•
•

Saturday, 20 February 2021, 11.00am-12.00pm
Tuesday, 23 February 2021, 06.00pm-07.00pm
Thursday, 25 February 2021, 06.00pm-07.00pm

A total of 13 people attended these sessions – although a recording of the presentation is available on
the project’s website. As per the workshops conducted in December 2020, the low turnout for these
sessions (in spite of advertising on the project website, a local newspaper website and direct messages
to website subscribers) underlines the lack of controversy generated by the proposals locally.

Screenshot from public webinar on 23 February 2021
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4.0 Feedback
4.1 Introduction
The consultation process garnered valuable feedback for the Applicant, assisting them in finalising their
application. This section summarises and analyses the feedback gathered from participants from the
consultation via the Give My View platform, the project email address, stakeholder workshops and
meetings and public webinars.
4.2 Give My View
This section provides analysis on all feedback received via the Give My View (GMV) platform (see
appendix 7.6 for examples of how the questions were presented).
Summary
As detailed above, Built-ID undertook three separate phases of consultation on the Proposal:
•
•
•

Pre-consultation (16 November 2020 – 22 November 2020)
Phase 1 (30 November 2020 – 14 December 2020)
Phase 2 (14 February 2021 – 28 February 2021)

Pre-consultation
During the pre-consultation polling, Devonshire Gardens’ polling page on the GMV platform received
a total of 596 voters, who cast a total of 2,122 votes and provided 381 pieces of written feedback
between 16 November – 22 November 2020.
This poll related to local views and opinions on the Mill Road area, as opposed to the Proposal and, as
such, the dataset gathered has not been included in this SCI.
Phase 1: 30 November 2020 – 14 December 2020
During Phase 1 polling, Devonshire Gardens’ polling page on the GMV platform received a total of
1,380 voters, who cast a total of 7,126 unique votes, providing 405 pieces of constructive feedback
(the total number of comments minus ‘N/A’ and ‘No feedback’ comments) and 474 free text ideas
shared via the poll and GMV page.
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Question 1 – How do you feel about having a new public park in your local area?
This question received a total of 1,330 responses, of which 96% were neutral to positive. Voters used
a sliding scale to let us know how they feel, via emojis. This was then translated to a numerical figure.

Question 2 – What new amenities would add the most value to the Mill Road area?
This question received a total of 1,143 responses, with respondents permitted to select up to four of
the eight options provided, which were included (and selected) as follows:
•
•
•
•
•
•
•
•

Local independent retail (57% - 648 votes)
Community space (56% - 633 votes)
Space for pop-up events (51% - 583 votes)
Arts & culture (48% - 554 votes)
Food & drink (32% - 368 votes)
Exercise facilities (24% - 272 votes)
Flexible workspace (24% - 271 votes)
Other (8% - 89 votes)

Question 3 – Which design approach do you believe is most important for Devonshire Gardens?
This question received a total of 840 responses, with respondents asked to rank the below four options
in order of priority. The below represents the most popular order of priorities, with the number in
brackets indicating the average position of each of the options, with 1 being the highest and 4 being
the lowest:
1.
2.
3.
4.

Eco-friendly design (1.92)
Supporting health & wellbeing (2.36)
Complement Mill Road (2.55)
Reflect Cambridge’s heritage (3.17)

Question 4 – Which design approach do you believe is most important for Devonshire Gardens?
This question received a total of 826 responses, with respondents asked to rank the below four options
in order of priority, as per Question 4 (see above), with different options relating to green space within
the Proposal. The below represents the most popular order of priorities, with the number in brackets
indicating the average position of each of the options, with 1 being the highest and 4 being the lowest:
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1.
2.
3.
4.

More trees and biodiversity (1.51)
Open, grassed areas (2.48)
Landscaped gardens (2.80)
Space for bandstand/pavilion (3.21)

Question 5 – What social features would you like new public spaces to include?
This question received a total of 825 responses, with respondents permitted to select up to four of the
eight options provided, which were included (and selected) as follows:
• Community garden (61% - 503 votes)
• Food stalls or market (60% - 492 votes)
• Environmental education (55% - 457 votes)
• Play areas (42% - 348 votes)
• Courtyard (42% - 348 votes)
• Outdoor activities (29% - 243 votes)
• Public art installation (29% - 243 votes)
• Outdoor workspace (15% - 124 votes)
Question 6 – How can transport links around the development be improved?
This question received a total of 797 responses, with respondents provided with four options, of which
they were permitted to select one. The below sets out the options provided, in order of their
popularity:
1.
2.
3.
4.

Better pedestrian routes (67% - 531 votes)
Electric vehicle charging points (18% - 145 votes)
Cycle sharing scheme (11% - 90 votes)
Car club (4% - 31 votes)

Question 7 – How can the development be more sustainable?
This question received a total of 815 responses, with respondents provided with six options, of which
they were permitted to select up to three. The below sets out the options provided, in order of their
popularity:
1.
2.
3.
4.
5.
6.

Ecological infrastructure (61% - 500 votes)
Sustainable building materials (55% - 446 votes)
Car-free zone (47% - 384 votes)
Zero waste to landfill (45% - 369 votes)
Water & energy efficiency (37% - 305 votes)
Solar panels (30% - 246 votes)

Question 8 – Please send us any other amenity ideas that you think would add value.
This section received a total of 259 written comments, of which 13 were labelled ‘N/A’ and six
answered with ‘No feedback’. The most common themes were as follows:
•
•
•
•

Green and public spaces (69 comments)
Road and pavements (55 comments)
Transport and parking (38 comments)
Shopping and hospitality (37 comments)
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•
•
•
•
•

Community space and events (35 comments)
Cultural and arts amenities (32 comments)
Independent businesses (25 comments)
Health and wellbeing (18 comments)
Building and design (14 comments)

Of these, the top three themes are summarised as follows:
•

•

•

Green and public spaces
o Respondents wanted to see outdoor meeting spaces, including tables and seating (ie
to sit, eat and socialise). Communal play areas for children and community garden or
allotment were also mentioned. A number of people also wanted to see more trees
and biodiverse planting.
Road and pavements
o The closure of Mill Road Bridge was cited in a number of responses, with strong
sentiments expressed both for and against the measure. There were also references
to the pedestrianisation of Mill Road to open up table areas for restaurants and cafes.
Concerns were also raised over cycling safety.
Transport and parking
o There were a number of references to road traffic and safety issues, with a particular
focus on cyclists and pedestrians. Many people made clear a desire for secure bike
storage and cycle lanes within Devonshire Gardens, as well as improved pedestrian
footpaths.

Question 9 – Send us over any other thoughts and ideas you have for Devonshire Gardens.
This section received a total of 215 written comments, of which 28 were labelled ‘N/A’ and 22
answered with ‘No feedback’. The most common themes were as follows:
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•
•
•
•
•
•
•
•
•

Green and public spaces (54 comments)
Building and design (36 comments)
Transport and parking (27 comments)
Environmental/sustainability (16 comments)
Road and pavements (13 comments)
Community space and events (9 comments)
Shops and local businesses (9 comments)
Marketplace (7 comments)
Safety and security (6 comments)

Of these, the top three themes are summarised as follows:
•
•

•

Green and public spaces
o A number of comments made clear the desire for large, open public spaces, big enough
for people to host community events or meet up with friends.
Building and design
o Respondents emphasised their desire for the new buildings’ designs to be in keeping
with the area, whilst also offering sustainable and innovative building and living
solutions.
Transport and parking
o A number of mentions of bike storage and pedestrian and cycle lanes. A few people
enquired about residents’ parking within Devonshire Gardens, while others suggested
the Proposal should be completely car-free, prioritising pedestrians and cyclists.

Phase 2: 14 February 2021 – 28 February 2021
During Phase 2 polling, Devonshire Gardens’ polling page on the GMV platform received a total of
1,459 voters, who cast a total of 7,562 unique votes, providing 559 pieces of written feedback.
This phase of polling was split into two sections:
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•
•

New designs
o 1,144 voters
o 261 pieces of written feedback
New space for community
o 615 voters
o 298 pieces of written feedback
New Designs: Question 1 – What do you think about the proposed
landscape design for the public park?
A total of 1,019 people answered this question. Shown a sketch of
the proposed landscape design for the public park, 87% of
respondents voted neutral to positively about the designs.

New Designs: Question 2 – Do you feel that the sustainably-led
designs are appropriate for the site?
A total of 812 people answered this question, with 87% of
respondents voted neutral to positively about the designs.

New Designs: Question 3 – What do you think of the proposed
image for wide footpaths and safe cycling lanes?
A total of 829 people answered this question, with 87% of
respondents voted neutral to positively about the designs.

New Designs: Question 4 – What mix of housing would you like to see?
A total of 843 people answered this question, with respondents asked to decide the quantum of
housing made available to three different, distinct groups: families, younger people and older people.
The below represents the average quantum decided by respondents:
•
•
•

Homes for families (41%)
Homes for younger people (37%)
Homes for older people (22%)

New Designs: Question 5 – In light of Covid-19, what emerging local needs should the designs prioritise?
A total of 833 people answered this question, with respondents permitted to select two of the
following six options, which were chosen in the following order:
•
•

Greening (53% - 440 votes)
Wide & open spaces (40% - 332 votes)
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•
•
•
•

Community spirit (31% - 255 votes)
Wellbeing (18% - 148 votes)
Remote working options (14% - 113 votes)
Health (8% - 69 votes)

New Designs: Question 6 – Which approach to re-wilding and supporting nature would you most like
to see?
A total of 919 people answered this question, with respondents permitted to select one of the
following four options, which were chosen in the following order:
•
•
•
•

Flora and nesting for bees (50% - 460 votes)
Grassland habitat (35% - 322 votes)
Bird feeders (9% - 84 votes)
Bug hotels (6% - 53 votes)

New Designs: Question 7 – Let us know if you have any other comments or feedback on the proposed
designs (open feedback).
A total of 261 pieces of written feedback were received, of which 83 were ineligible of analysis (ie
‘N/A’, blank spaces, ‘No comment’, etc.). The following represent the key themes raised:
•

Environment & public space (68 comments)
o Demands for green spaces and ecological design suggestions.

•

Transport and traffic concerns (68 comments)
o Requests to pedestrianise the area, queries about car parking and the introduction of
separate cycling paths.

•

Building design (55 comments)
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o

Building aesthetics, sustainable construction and design and accessibility.

New space for community: Question 1 – What do you think of this
artist’s illustration of the proposed community space?
A total of 586 people answered this question. Shown a sketch of the
proposed community space, 74% of respondents voted neutral to
positively about the designs.

New space for community: Question 1 – What do you think of this
artist’s illustration of the proposed community space?
A total of 586 people answered this question. Shown a sketch of the
proposed community space, 74% of respondents voted neutral to
positively about the designs.

New space for community: Question 2 – Does the proposal show a
good balance between housing, workspace & public park?
A total of 425 people answered this question. Asked to comment on
the mix of housing, workspace, and public space, 51% of
respondents voted neutral to positively about the different quantum
of uses.

New Designs: Question 3 – How would you allocate the following amenities within the proposed
development?
A total of 519 people answered this question, with respondents asked to distribute the three different,
community amenities provided: shops and cafes, flexible communal area and private space for hire.
The below represents the average quantum decided by respondents:
•
•
•

Flexible communal area (48%)
Shops and cafes (40%)
Private space for hire (13%)
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New Designs: Question 4 – What local initiatives inspire you & how can the proposals support them?
(open feedback).
A total of 174 pieces of written feedback were received, of which 18 were ineligible of analysis (i.e.,
‘N/A’, blank spaces, ‘No comment’, etc.). The following represent the key themes raised:
•

Community work & support (90 comments)
o Suggestions for local organisations and allowing space for community work and
events.

•

Environment & outdoors (78 comments)
o Sustainability initiatives, requests for community gardens and green spaces.

•

Cultural events (49 comments)
o A range of suggestions for outdoor events requiring flexible outdoor space.

Final question – Do you feel your votes and comments have influenced the plans, so far?
A total of 210 people answered this question, which asked respondents to use a slider to indicate the
extent to which they felt their votes and/or comments had influenced the Proposal, which resulted in
54% voting neutral to positively about this.
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In addition to quantitative feedback, respondents could provide written comments to this question,
which resulted in 124 pieces of written feedback, of which 36 were labelled ‘N/A’, ‘No comments’, etc.
The below represents a snapshot of the comments received:
•

Community space & facilities – 36 comments
o Need for flexible spaces for community uses.

•

Housing – 23 comments
o Differing views on the need for housing/affordable housing.

Summary: Community aligned decisions
The below represents a summary of decisions that were aligned across the community response:
•
•

•

•

Flora and nesting for bees
o The community agreed that they’d like to see flora and nesting for bees as an approach
to re-wilding and supporting nature.
Greening
o In addition, more than half of the community believe that greening is the most
important emerging need coming out of the Covid-19 pandemic. Designing the public
park and landscaping based on this community insight could bring huge social, health
and wellbeing benefits to the local community.
Flexible communal spaces
o Flexible communal spaces could be a great way to host recurring events, such as
markets, outdoor film screenings, art exhibitions, as well as allowing space for local
businesses and initiatives.
Cafes and shops
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o

•

The community also want to see a large portion of the development dedicated to
cades and shops. By promoting independent cades and shops, the development could
become a popular meeting point for the local community.
Local initiatives
o There were a number of suggestions from the community which the Applicant could
incorporate into the Proposal. These organisations have been contacted to assess how
the proposal and applicant can best support their work:
▪ David Parr House – consult with them about local heritage, provide space for
an exhibition.
▪ Cambridge Hedgehogs – consult with them to design hedgehog-friendly park
or build-awareness.
▪ Cambridge Zero – partner with them to discuss carbon-zero future in local
development.
▪ St Barnabus Church – a local church in Cambridge.

4.4 Political stakeholder feedback
As outlined above, the Applicant and the Project Team engaged with a range of political stakeholders
throughout the consultation process. The below themes represent a summary of the feedback and
comments received during this engagement (see above - 3.5 Stakeholder meetings and workshops –
for a summary of the meetings held):
Retail
Discussion: The Applicant outlined its commitment to consider the diversity of the retail offer in the
Mill Road area, acknowledging that understanding the nature of all these businesses would be key to
a successful planning application. Dialogue with the Mill Road Traders’ Association (MRTA) and PACT
(The Petersfield Area Community Trust) will continue to be key to this. The Applicant’s proposal would
seek to complement rather than compete with the existing retail along Mill Road and ensure that any
retail offer provides something for the wider community which does not currently exist locally. The
Applicant was also asked to explore how it might support the Mill Road Winter and Summer Fairs in
the future, in conjunction with the Mill Road Traders’ Association (MRTA).
Response: The Applicant understands that there are a range of diverse businesses on Mill Road and in
the surrounding areas. The Applicant will therefore be exploring businesses who complement the
existing offer. In addition, there will be a range of other amenities, such as a creche and community
kitchen, to broaden the ground floor uses and create an active frontage.
Site access and parking
Discussion: Ongoing issues with the movement of heavy goods vehicles entering and leaving from
Devonshire Road. It was raised that other development proposals in Cambridge have claimed to be
‘car-free’ but have not followed through with this commitment on completion – the Applicant was
therefore asked to justify a car-free development, given that the current planning regulations allow for
approx. 1.5 cars per household. Concerns were therefore raised around whether this would jeopardise
the viability of the residential quantum within the Proposal. Delivery vehicle routes were also raised in
relation to this concern. Stakeholders also highlighted the Eastern Access Consultation, asking local
people to comment on various options for transport-improvement measures along Newmarket Road
and Coldhams Lane.
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Response: In its current role as a builder’s depot, approximately 120 heavy goods vehicles use
Devonshire Road every week. This traffic will be removed as part of these proposals. The Applicant is
committed to a car free development, although will be providing two spaces for blue badge holders
and a car club space.
Affordable housing
Discussion: A desire for affordable housing options that are appropriate for families, as opposed to just
one- or two-bedroom units. Stakeholders were also keen to understand what quantum of the overall
residential use would be affordable, and whether these would be available at discounted rent.
Response: In line with national guidance, at least 20% of homes for rent will be at Discount Market Rent
levels will be at least 20% below local market rents. This is consistent with guidance contained within the
Council’s emerging build-to-rent policy.
Site neighbours
Discussion: CHS Group were referenced as a key consultee, due to their proximity to the site, as
occupiers of the Railway Cottages along Mill Road bridge, including their sensitive scope of work,
supporting young people coming out of care..
Response: The Applicant has had a number of discussions with CHS about their proposals, including the
way in which the development will address its relationship with the Railway Cottages. The discussions
also included a conversation regarding CHS’ future plans and strategies, to explore synergies.
Cycling and active travel
Discussion: Interest in the notion of a ‘cycle hub’ and what this would mean in practice. Questions
around how the Applicant’s Proposal will integrate with the Chisholm Trail – specifically around how
the Chisholm Trail is likely to be a crucial stakeholder in the consultation process. On cycle security,
the Applicant was asked whether there will be dedicated areas on site to store bikes securely or
whether this responsibility would sit with individual residents. Discussions were also held around new
and existing cycle routes would be incorporated into the Devonshire Gardens site?
Response: The Applicant is looking at how a cycle maintenance/service facility could be provided on
site by an established local community provider such as the Papworth Trust’s ‘OWL’ service.
Long-term management of development
Discussion: Issues were raised concerning recent developments in Cambridge, which have (in the view
of stakeholders with whom the Applicant consulted) too many different managers across the various
and disparate buildings comprising the development(s) – with the Applicant asking how Devonshire
Gardens would be managed so this issue is avoided. The Applicant was also asked whether it would
retain an interest in the scheme once it had been delivered and how the long-term relationship
between owner(s) and occupiers would be managed.
Response: The site will remain under the long-term ownership of Railpen as a professional commercial and
residential landlord, with comprehensive maintenance, security, and upkeep of all buildings and public
realm within the estate.
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Public and community space
Discussion: The paucity of areas in which children can play was raised by stakeholders. Petersfield
ward, it was felt, has relatively little in the way of green, open spaces (relative to its dense population),
especially on the northern side of Mill Road. It was stressed that the Applicant’s Proposal should be
open to all, with the need to ensure an appropriate type of community facility, given the large number
and diverse range of businesses along Mill Road, including a childcare facility/créche.
Response: The Applicant is committed to a development that is inclusive with green, open space for all
to enjoy. A range of flexible and creative community amenities and spaces that can be used by local
groups, artists and small, local businesses are also proposed, including ground floor meeting rooms,
available for rent for meetings, community events or classes (such as yoga), a creche (available to all),
an artist in residence to manage public art contributions, a large local art piece on the site, edible
planting within the public park, a community pavilion, a library of things and a community kitchen.
Scale of development
Discussion: A small number of concerns were raised around the proposed scale of the Proposals and
whether this would have any impact on the local streetscape.
Response: The development proposed is highest along the railway line, gradually falling in height
towards Devonshire Road to be in keeping with the heights of the existing terrace of houses along the
western side of the site. It also falls in height along the southern edge close to where it meets Angus
Close. The heights of the tallest buildings have additionally been reduced by 3.3m following
conversations with Local Authority officers.
Tree preservation
Discussion: The preservation of the belt of Tree Protection Order (TPO) trees along Devonshire Road
was raised.
Response: Although there are some TPOs over trees in the western hedgerow, a site visit on 7 July
2021 with a tree consultant from Cambridge City Council revealed that some of the TPO trees did not
merit retention, including one that would have had a large root protection area. That said, the proposal
retains most existing trees on Devonshire Road and other edges. Of the 78 trees currently on site, 57
will be retained and 21 removed. Of those removed, a tree survey has confirmed that they are largely
of limited habitat value and likely not to grow much further due to the existing constrained setting.
Removals (agreed in principle with the council consultant), will be undertaken only as necessary to
create access for pedestrians, cyclists, and service vehicles, creating a better relationship with
Devonshire Road, as well as improved foot and cycle space along Devonshire Road and the proposed
Chisholm Trail.
Sustainability
Discussion: Stakeholders asked whether the Proposal would conform to ‘zero carbon’ standards and
whether it would incorporate a district heating scheme.
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Response: We are committed to delivering a highly sustainable development. A fabric first approach
to design will promote the use of sustainable materials, renewable energy and net increase in
biodiversity. Flora and fauna will flourish, as this brownfield site is extensively greened with a new
public park, additional plants and trees, bird boxes, bug hotels and other ecological improvements.
The development will be largely car-free, minimising traffic impact on the surrounding area.
It will include an electric vehicle car club to assist those who occasionally require the use of a car. The
buildings will run entirely on electricity, using a combination of on and off site renewable sources.
There will be no fossil fuels used on site. There will be solar panels to help generate energy for the
site. Rainwater will be collected and stored to help irrigate the edible planting and other green areas.
The development will be guided by 'One Planet Living®' principles, which cover all aspects of
sustainable living.
A district heating system was discounted at an early stage due to their reliance on fossil fuels and the
heat losses through the pipework, which can see huge losses in efficiency as well as contributing to the
risk of overheating.
Site remediation
Discussion: How much remediation of the existing site is required and what sort of programme will be
implemented to sure that this is undertaken in a sustainable way, minimising the impact of clearance
works on local people.
Response: Following several exploratory boreholes across the site and laboratory testing the
general remedial measure required to the existing site is minimal and risks to workers and end users
is considered low. Where elevated organic and inorganic contaminants have been identified within
shallow made ground a cover system of chemically and physically suitable topsoil and subsoil will
be specified for proposed areas of soft landscaping. No remedial works are required under areas of
the proposed hardstanding or beneath building footprints. A single fragment of bound asbestos was
found but not further deposits were found across the site which presents very low risk to current
users, workers, and local people. It is anticipated no remediation is required to groundwater however
further intrusive investigation within the building footprints will be undertaken once the site has been
cleared and demolished. No gas protection measures are anticipated following site model and
monitoring data. It is proposed that remedial works specified above will be undertaken during the
main construction works and will not present any additional impact on local people.

Design
Discussion: Will the FB proposal be different from the ‘rectangular look’ of schemes like CB1?
Important to ‘soften’ the appearance of buildings through the use of more curves.
Response: The buildings generally surround the main landscape public realm created at the heart of
the site. The individual buildings have interesting forms throughout, which reflect the character of
their positioning on the site. Along Devonshire Road and opposite the Railway Cottages, there are
mansard roofs to reflect the domestic character of these edges. Along the Railways edges, the
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buildings have a more industrial character with the sawtooth roof of the Railways Studios providing
interest, in contrast to the flat roofs of CB1.
Offices
Discussion: It was suggested that the commercial uses should include some workshop and/or studio
space.
Response: The Applicant has engaged with a wide range of stakeholders throughout the preapplication process and has had a number of conversations with individual organisations around the
specific facilities are underway. This scheme is designed to be for the community and encourage a
range of activities, to be determined in consultation with local people and organisations. One such
example is the inclusion of community space for hire within the proposal, including space for artists to
make and exhibit their work. Opportunities will also be created for local artists through a public art
strategy.
4.5 Public and community stakeholder feedback
As outlined above, the Applicant and the Project Team engaged with a number of public and
community stakeholders throughout the consultation process.
As per the previous section (4.4 Political stakeholder feedback) the below themes represent a summary
of the feedback and comments received during this engagement (see above - 3.5 Stakeholder meetings
and workshops – for a summary of the meetings held):
Supporting local art/artists
Discussion: Cambridge lacks a community studio space, including ‘messy spaces’ for artistic purposes.
Whilst artwork would not need to be a permanent fixture, its contribution to the Proposal needs to be
worked into the plans for the Site. The Applicant should meet a wider range of influencers locally,
including relevant persons at CCC. A strategy associated with the Proposal, particularly around the
public space and usage of the ground floor units, should be developed, with local groups involved in
helping to make this as relevant to the local community as possible.
Response: The applicant commissioned the artist Richard Wolfströme to develop a statement of
intention for a public art strategy, which is submitted as part of the planning application for the
proposal. While putting this together, Mr Wolfströme spoke with Cambridge City Council’s Public Art
Manager.
In addition, initial work in building relationships with artists and arts organisations across the local
community the applicant has also met with the Lead Councillor for Public Art at Cambridge City Council
to discuss its strategy and has shared draft versions of the strategy with said member, as well as
another local ward councillor in Coleridge ward. In addition, the Applicant has had a number of
discussions around uses for the ground floor units, and those located within the commercial spaces
will be available for the local community to hire for events and activities.
Mill Road Winter and Summer Fairs
Discussion: A partnership between the Mill Road Winter Fair and the applicant was suggested and
discussed with the organisers. Use of the applicant’s proposed public space for aspects of the Fairs was
also discussed, with relevant licenses for events discussed, as well as other logistical issues concerned
in being part of such events.
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Response: The proposal will provide an overflow facility for the Fairs, acting as an extension of the
events, supporting their activities with the public park and proposed community spaces.
Independent businesses on Mill Road
Discussion: Some 91 per cent of all Mill Road traders are independent and the road is currently second
in the rankings for independent shopping areas in the UK. It was stressed that the Proposal should
complement, rather than challenge, the existing offer on Mill Road.
Response: The Applicant understands that there are a range of diverse businesses on Mill Road and in
the surrounding areas. The Applicant will therefore be exploring businesses who complement the
existing offer. In addition, there will be a range of other amenities, such as a creche and cycle
maintenance and servicing facility, to broaden the ground floor uses and create an active frontage.
The Applicant has already engaged with the Mill Road Traders Association and will continue to do so.
Cycling and active travel
Discussion: Concerns were raised regarding the efficacy of Sheffield cycle stands. Access to the site and
site storage was a central concern, with issues raised around the number and size of bicycle lifts onsite.
Whilst it was stressed by the Applicant that such solutions were limited to the office space provision
within the Proposal, alternative options were encouraged. The provision for cargo bicycles was also
discussed at length, with the Applicant urged to consider more extensive provision for this form of
bicycle, going above and beyond the recommendations of current strategies and the emerging Local
Plan at CCC.
Response: All bicycle parking across the site meets local policy requirements and are located at ground
floor level, to provide the best experience, so avoiding any ramps or lifts. The bicycle parking areas for
the residential buildings provide one space per bedroom, all in the form of the preferred Sheffield
stands within the buildings, adjacent to the lift cores and entrances. The bicycle parking within the
offices caters for a range of different users by providing Sheffield stands, double-stackers and extrawidth spaces for cargo bikes and disabled users, as well as charge points for e-bikes and e-scooters all
securely within the buildings. Visitor bicycle parking is provided across the site with a combination of
external Sheffield stands and a secure, covered building, dedicated to visitor bicycles in the southwest
corner of the site, to go beyond policy requirements.
Building heights
Discussion: Concerns around building heights and how they might impact neighbouring streets.
Response: The development proposed is highest along the railway line, gradually falling in height
towards Devonshire Road to be in keeping with the heights of the existing terrace of houses along the
western side of the site. It also falls in height along the southern edge close to where it meets Angus
Close. The heights of the tallest buildings have additionally been reduced by 3.3m following
conversations with Local Authority officers.
Public space for children and families
Discussion: Consideration over the need for play areas, as there are concerns that previous
developments have not adequately addressed the number of young families. This, it was claimed, is
particularly true for Cambridge, which has a large, transient and international professional population.
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Response: Feedback from pre-application consultation highlighted local people’s desire to see large, open
green spaces, offering a place to meet and for the holding of community events and activities. Providing a
new public park for the community has therefore been a key element for the Applicant, responding to the
community need and opening up the site for all to enjoy.
These proposals will deliver accessible, inclusive open space, with areas for play and community activity
such as edible planting. In addition to the public space for families, a creche will be included as part of the
development, available for all to use.
Proposals for the public park will include ‘edible planting’ and opportunities for ‘community gardening’,
promoting healthy, sociable and sustainable lifestyles. For example, these spaces could help educate
younger people about issues such as healthy sustainable food and support local charitable initiatives.
Ongoing site management
Discussion: Questions were asked about who would be responsible for the management of the public
space outlined within the Proposal, as well as whether the Council would have any responsibility for
the funding and/or management of this space. Concerns were also raised regarding antisocial
behaviour on Mill Road, and the potential for this to affect the public space within the Proposal.
Response: Homes across the site will remain under the long-term ownership of Railpen as a
professional landlord, with comprehensive maintenance, security and upkeep of all buildings. The
Applicant will be engaging with the council, police and other local stakeholders on community safety
issues to ensure appropriate design prevention strategies are in place.
Sustainability
Discussion: The Proposal’s intention to be ‘near passivhaus’ was criticised, with a concern that this
would mean the development would not be zero carbon. It was also asked whether there would be
district heating on site.
Response: The applicant is committed to delivering a highly sustainable development. The proposal
will achieve a 58.3% reduction in homes’ carbon emissions compared to the national standard in
Building Regulations, achieved by excellent levels of insulation and airtightness, entirely electric
heating, solar PV panels, and largely natural ventilation supported by MVHR. Non-residential buildings’
energy performance will be in line with BREEAM Excellent or better, achieved through high insulation
and airtightness, all-electric heating including of heat pumps to heat interior spaces and pre-heat
domestic hot water, and further solar PV panels. Additionally, homes are designed to use no more than
110 litres of mains water per person per day. The proposal is also in a highly walkable location just 3
minutes’ walk to Mill Road, 8 minutes’ walk to the rail station, 15 minutes’ walk to schools, and 16
minutes’ walk to Drummer Street coach station. The scheme will also improve air quality by removing
the HGV movements of the current delivery yard and replacing this with a nearly car-free development
that provides only 3 parking spaces – 2 of which for disabled residents and 1 for a car club space, with
all 3 provided with electric vehicle charging. The proposal also eliminates gas and other fossil fuel use
in buildings.
Commercial uses
Discussion: The inclusion of office space within the Proposal was questioned due to the high number
of proposed/ongoing office developments within the area, such as on Clarendon Road and in CB1.
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Response: There is an identified need for office provision throughout the city, which meets a growing
demand from local businesses and start-ups. The Applicant is including workspace which can be used by
the local community and hired out for events and activities.
Affordable housing
Discussion: The number, type and availability of affordable housing within the Proposal was
questioned, specifically how it would function within a build-to-rent scheme
Response: At least 20 per cent of the BTR housing units will be affordable and rent levels will be at least
20 per cent below local market rents. This is consistent with guidance contained within the Council’s
emerging build-to-rent policy and is also in line with national guidance.
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5.0 Recommended next steps and responses
The Applicant has sought to engage with the local community in a robust, thorough way, providing
plenty of opportunity to feedback on proposals and a variety of ways in which to do so. The Applicant
has sought to look carefully at the feedback and addressed some common themes below:
Local independent retail: As a result of 57% of the community considering local independent retail as
being important to the area, the proposal will complement the vibrant and diverse offer of Mill Road
and the applicant is working closely with local traders and independent businesses to ensure a shared
vision for the site with a variety of opportunities for existing local businesses and organisations to
embrace. The proposal will generate new footfall on Mill Road and remove disruptive HGV traffic,
supporting existing local businesses.
In addition, the proposal will introduce space for local independent businesses, leisure and community
uses set around the new public park, which will form an active public realm, contributing to the area
and establishing it as a key addition to the existing community. As above, the applicant will seek a mix
of businesses that complement the existing offer on Mill Road.
This is a site designed with the community at its heart. The applicant understands that the local
community want to see local independent businesses, and it will be working hard to attract these to
support the character of the area.
Community space: 55% of respondents in the Phase 1 consultation considered community space to
be an essential part of the Proposal. As such, the development will prioritise local employment and
training opportunities, support independent local businesses, community groups and local residents.
This positive social impact will be measured through our Social Value framework and is a key focus
for First Base and Railpen. The applicant is proposing flexible and creative community amenities and
spaces that can be used by local groups, artists and small, local businesses, including:
•
•
•
•
•
•
•
•

Ground floor meeting rooms, available for individuals to rent for meetings, community
events or classes such as yoga.
A crèche, which will be available to all.
An artist in residence to manage public art contributions.
A large local art piece on the site
Edible planting within the public park.
A community pavilion.
Library of things.
Community kitchen

Community garden: Various groups of voters suggested different features for the proposed public park
– but the most popular choice was to have a community garden within Devonshire Gardens. The
Proposal for a public park will now include ‘edible planting’ and opportunities for ‘community
gardening’, promoting healthy, sociable lifestyles. In total, the proposal will provide nearly 85m2 of
community food growing space as raised beds and fruiting trees. These spaces could help educated
younger people about issues such as healthy sustainable food and support local charitable initiatives.
The park will be accessible via a number of entrances served by improved pedestrian routes in line
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with local feedback. As it will not be possible to widen the existing path on Devonshire Road in order
to protect the existing trees along the western boundary of the site – the majority of which will be
retained – we will be creating an additional path for pedestrians that runs through our site, between
the trees and the new buildings forming our development which front Devonshire Road.
Eco-friendly design: Each group of voters within the Phase 1 poll expressed a desire for Devonshire
Gardens to prioritise eco-friendly design. The Applicant is therefore committed to delivering a highly
sustainable development, employing sustainability experts (Bioregional) to embed environmentally
friendly principles, through their unique One Planet Living framework. This holistic approach includes:
•
•

•
•

•

•

A 58.3% reduction in homes’ carbon emissions compared to the national standard in
Building Regulations, achieved by excellent levels of insulation and airtightness, entirely
electric heating, solar PV panels, and largely natural ventilation supported by MVHR.
Non-residential buildings’ energy performance in line with BREEAM Excellent or better,
achieved through high insulation and airtightness, all-electric heating including of heat
pumps to heat interior spaces and pre-heat domestic hot water, and further solar PV
panels.
Homes are designed to use no more than 110 litres of mains water per person per day.
Providing over 600 new cycle parking spaces, including 355 secure indoor lockups for
workers at the new offices (plus showers and lockers), 179 secure indoor lockups for
residents, and 78 outdoor cycle parking stands for visitors or passers-by. Most of these
cycle parking spaces are Sheffield stands which are easy for all to use, and some will be
sized for larger bikes such as cargo bikes, trailers or disability-adapted cycles.
Improving air quality by removing the HGV movements of the current delivery yard and
replacing this with a nearly car-free development that provides only 3 parking spaces – 2
of which for disabled residents and 1 for a car club space, with all 3 provided with electric
vehicle charging. The development also eliminates gas and other fossil fuel use in
buildings.
It will also use planting and semi-natural drainage to manage future climate pressures,
such as managing 40% heavier rainfall and providing shading to outdoor spaces and
buildings.

Improved pedestrian routes: Better pedestrian routes was one of the most popular selections within
the Phase 1 poll, gaining support from 67% of respondents. The Proposal therefore prioritises
pedestrians, creating additional and accessible space for local people walk, exercise, relax and
socialise. This includes wider, more spacious paving, separation from cars and cyclists, and improved
natural ‘eyes on the street’, for a safer and more pleasant pedestrian experience along Devonshire
Road. The proposal is also in a highly walkable location just 3 minutes’ walk to Mill Road, 8 minutes’
walk to the rail station, 15 minutes’ walk to schools, and 16 minutes’ walk to Drummer Street coach
station. It will also make space for the proposed Chisholm Trail cycle route that will run throughout the
city.
Biodiversity: Following significant support for an increase in biodiversity and the number of trees on
this brownfield site, the Applicant is committed to delivering a new public park, additional plants and
trees, delivering a substantial new increase in biodiversity at Devonshire Gardens, supporting flora and
fauna and enhancing local health and wellbeing. In total, the proposals will deliver a 392% increase in
biodiversity – achieved by retaining most existing trees on site and converting a site that is currently
38

mostly hardstanding into one that includes extensive new green space including a 55% increase in trees
(especially native/deciduous), over 1000m2 of green roof, species-rich amenity grassland and other
biodiverse ground-level planting.
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6.0 Conclusion
Despite the challenges of COVID-19, the Applicant conducted a comprehensive consultation and a
wide-ranging proactive approach to stakeholder engagement. Digital-led, local people were able
to hear about the proposals and have their say through multiple channels, online and offline.
The substantial number of responses, almost totalling 3,000 people, demonstrates the wide-reach of
this consultation, despite minimal opportunities for face-to-face engagement and
unprecedented challenges to people’s everyday lives during ‘lockdown’.
This SCI aims to demonstrate that the Applicant pursued a wide-reaching and proactive approach to
engagement with the local community and other stakeholders. The preceding pages set out how this
was achieved, with positive, negative and constructive feedback informing the Proposal. The
Applicant takes consultation and engagement very seriously and continues to engage with the local
community and key stakeholders. This will continue pre and post determination and can be
demonstrated through a series of related engagement activities, such as a community call for the types
of plants people would like to see in Devonshire Gardens, to a design competition for the proposed
public pavilion. wants to encourage the local community to continue to feed into their ideas via the
official email address and through ongoing consultation, should the Proposal be granted permission
by the LPA. The Applicant will also continue to have further meetings with local stakeholder
organisations, residents, businesses and elected officials.
The Applicant and the Project Team would like to emphasise that when the Proposal is submitted to
CCC, the engagement with Cambridge, its residents and many stakeholders will continue. The
Applicant is acutely aware of the importance of the site to Cambridge and the clear feedback is that
this Proposal represents an opportunity to deliver vital public, green and community spaces for all to
enjoy.
The development of the Site will play a key role, leading the recovery and supporting the local
community and wider city to city moves forward and progress following the difficulties of the last year
and a half. The Applicant believes its investment will revitalise the Site and open up a key part of the
local area, greening a brownfield site, and converting private space into public through the delivery of
a scheme with sustainability at its heart.
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7.0 Appendices
7.1 Media engagement
Throughout the consultation process engagement with the following media took place sharing news
of the development with residents and businesses:
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Cambridge Independent
Cambridge News
Cambridge Catalyst
Cambridge Edition
Eastern Echo
Inside Cambridge
In Your Area Cambridge
Insider Media (South East)
Velvet Magazine
BBC Look East
BBC Radio Cambridgeshire
Cambridge 105
Heart Cambridgeshire
Heart East Anglia
ITV Anglia
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7.2 Summary of media coverage
28.10.20 Cambridge News - Online
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31.10.20 Cambridge News - Print

43

02.11.20 Eastern Echo - Online

44

04.11.20 Cambridge Independent – Print

02.12.20 Cambridge Independent – Print

45

18.01.21 Inside Cambridge - Online

46

20.01.21 SE Connected - Online

47

02.02.21 SE Connected - Online

48

03.02.21 Cambridge Independent – Print

49

17.02.21 Cambridge Independent – Print

50

18.02.21 Cambridge Independent – Online

51

18.02.21 Cambridge News – Online

52

19.02.21 SE Connected - Online

53

20.02.21 Cambridge News – Print

54

24.03.21 Cambridge Independent - Print

55

24.03.21 SE Connected - Online
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7.3 Flyers promoting consultations
November 2020

57

February 2021

58
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7.4 Flyer distribution area
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7.5 Adverts (print and digital)
November 2020 (print)

61

February 2021 (print)

62

February 2021 (digital)
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7.6 Sample Built-ID polling questions

64
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7.7 List of stakeholders (contacted in November 2020 and February 2021)
•

•

•
•

•

•

Cambridge City Council officers
o Chief executive
o Director of Planning
o Planning and Special Projects Manager
Cambridge City Council
o Site ward councillors (Petersfield)
o Neighbouring ward councillors (Romsey, Coleridge and Trumpington)
o Relevant Cabinet members
Cambridge County Council
o Ward councillor (Petersfield)
o Neighbouring ward councillors (Romsey, Coleridge and Trumpington)
Business
o Cambridge Ahead
o One Nucleus
o Cambridge BID
o Visit Cambridge
o Cambridge Ahead
o 5th Studio
o Cambridge Forum for the Construction Industry
o ARM Cambridge
o BioRegional
o Perkins and Will
o CB1 Business Forum
o Cambridge Association of Architects
o Cambridgeshire Chamber of Commerce
o Cambridge Institute for Sustainability Leadership
Civic groups
o Cambridge Past, Present and Future
o Federation of Cambridge Residents Association
o Cambridge Commons
o Smarter Cambridge Transport
o Cambridge Carbon Footprint
o South Petersfield Residents Association
o CB1 Steering Group
o CamCycle
o LivingStreets Cambridge
o Cambridge Community Foundations
o Independent Cambridge
o Cambridge Clean Tech
o Greater Cambridge Partnership
o Cambridge Centre for Housing and Planning Research
Community groups
o CHS Group
o Great Northern Road Residents Association (CB1)
o Huxley House Residents Association (CB1)
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o
o
o
o
o

Mill Road Summer and Winter Fair
Over Mill Road Bridge
Mill Road Traders Association
I Love Mill Road
South Petersfield Residents Association
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7.7 Sample stakeholder letters (November 2020 and February 2021)
November 2020

68

February 2021

69

70

7.8 Website (November 2020 and February 2021)
November 2020

71

72

73

74

75

76

77

78

79

80

81

82

83

84

85

86

87

88

89

90

91

92

93

94

95

96

February 2021

97

98

99

100

101

102

103

104

105

106

107

108

109

110

111

112

113

114

115

116

117

118

119

120

121

122

123

124

125

126

7.9 Post-local elections letter/update (May 2021)
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Devonshire Gardens
First Base

Give My View Phase 2 Report
Friday
Friday 88 January
January 2021
2021

Engagement Journey

1

2

Community member
Gains points
clicks on social
answering a series
media ad to become of poll questions
a changemaker

3

4

Between answers,
reads quick facts
about the plans

5

Voluntarily submits
Donates their
demographic details points to a relevant
social initiative

2

6
Browses
Timelines, News,
Visuals & FAQs

Engagement Figures

1,380
Voters

7,126

Unique Votes Cast

Live from 30th November to 14th
December 2020

Constructive Feedback*

Voter Segmentation:

452

Resident

Work or business

69

Student

48
0

200

3

*The total number of
comments minus N/A and
'No Feedback' comments

474

291

Visitor

405

Total Free-Text
Ideas Shared on Poll
& GMV

400

600

800

Social Impact Gamification
Give My View gamifies community engagement: the more a community member engages with the polls,
the more points they can allocate to one of the charities or nonprofits you preselected. The money
you've set aside for this charitable purpose can now be allocated based on the following point allocation

Allia

Blue Smile

43%

57%

11,295 points

15,080 points

4

Quantitative
Data Results
& Analysis
5

Devonshire
Gardens
Poll

1,380

Changemakers
Engaged

474

Free-Text Ideas
Shared

13%

Answered every single question,
including feedback and segmentation
questions
6

Q.1 How do you
feel about
having a new
public park in
your local area?
Slider question
96% voted neutral to
positively about this
1,330 answered

Key:

Voter Segmentation Results
Visitor
87%
97% voted neutral to
positively about this

0-14.2%

Student
87%
96% voted neutral to
positively about this

Work or business 83%
89% voted neutral to
positively about this

14.3-28.5%
28.6-42.7%
42.8-57%
57.1-71.3%

Resident
90%
98% voted neutral to
positively about this

71.4-85.6%
85.7-100%

Overall Distribution of Votes:
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Q.2 What new
amenities would
add the most
value to the Mill
Road area?
Multiple-choice
Select up to 4 options
1,143 answered
Voter Segmentation Top 4 Results

Visitor

Student

Local independent
retail

64%

Space for pop-up
events

57%

Community space
Arts & culture

55%
49%

Local independent
retail
Community space
Space for pop-up
events
Arts & culture

55%
52%
41%
34%

0
0
2

00
1

0

0 5 10 15 20 25

8

Work or business

Resident

Local independent
retail

Community space

Community space
Space for pop-up
events
Arts & culture

58%
55%
49%
45%

0 10 20 30 40

60%

Arts & culture

57%

Local independent
retail

55%

Space for pop-up
events

53%

0

100 200 300

Q.3 Which
design approach
do you believe is
most important
for Devonshire
Gardens?

Voter Segmentation Results
Visitor

1. Eco-friendly design (2.01)
2. Supporting health & wellbeing (2.33)
3. Complement Mill Road (2.58)
4. Reflect Cambridge's heritage (3.08)

Student

1. Eco-friendly design (1.72)
2. Supporting health & wellbeing (2.37)
3. Complement Mill Road (2.70)
4. Reflect Cambridge's heritage (3.22)

Reorder question
840 answered

Work or business

1. Eco-friendly design (1.79)
2. Complement Mill Road (2.35)
3. Supporting health & wellbeing (2.61)
4. Reflect Cambridge's heritage (3.26)

Resident

The average position of each choice with 1 being
the highest and 4 being the lowest
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1. Eco-friendly design (1.90)
2. Supporting health & wellbeing (2.34)
3. Complement Mill Road (2.55)
4. Reflect Cambridge's heritage (3.22)

Q.4 Which
design approach
do you believe is
most important
for Devonshire
Gardens?

Voter Segmentation Results
Visitor

1. More trees & biodiversity (1.56)
2. Open, grassed areas (2.46)
3. Landscaped gardens (2.73)
4. Space for bandstand/pavillion (3.25)

Student

1. More trees & biodiversity (1.57)
2. Open, grassed areas (2.33)
3. Landscaped gardens (3.00)
4. Space for bandstand/pavillion (3.11)

Reorder question
826 answered

Work or business

1. More trees & biodiversity (1.55)
2. Open, grassed areas (2.58)
3. Landscaped gardens (2.91)
4. Space for bandstand/pavillion (2.95)

Resident

The average position of each choice with 1 being
the highest and 4 being the lowest
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1. More trees & biodiversity (1.47)
2. Open, grassed areas (2.49)
3. Landscaped gardens (2.81)
4. Space for bandstand/pavillion (3.22)

Q.5 What social
features would
you like new
public spaces to
include?
Multiple-choice
Select up to 4 options
825 answered
Voter Segmentation Top 4 Results
Student
Work or business

Visitor
Food stalls or
market

60%

Environmental
education

58%

Food stalls or
market

Community
garden

58%

Food stalls or
market

56%

Community
garden

Environmental
education

58%

Community
garden

53%

Play areas

52%

Courtyard

40%

0
0
2

00
1

0

0

11

10

20 30

Resident
68%

56%

Courtyard
Environmental
education

Community
garden
Food stalls or
market

47%

Environmental
education

47%

Courtyard

0 10 20 304050

65%
58%
55%
42%

0

100 200 300

Q.6 How can
transport links
around the
development be
improved?
Four-image choice
Select only 1 option
797 answered
Voter Segmentation Results

Visitor

Student
Better pedestrian
67% routes

Better pedestrian
routes

Resident

Work or business
68%

Better pedestrian
63% routes

Better pedestrian
routes

Electric vehicle
charge points

Electric vehicle
charge points

16%

Electric vehicle
charge points

17%

Electric vehicle
charge points

Cycle sharing
scheme

14%

Cycle sharing
scheme

15%

Cycle sharing
scheme

8%

Cycle sharing
scheme

Car club

8%

Car club

Car club

Car club

4%

0%

00
2

00
1

0

0 10 20 30 40
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21%

0 10 20 30 40

67%
20%
9%
4%

0

100 200 300

Q.7 How can the
development be
more
sustainable?
Four-image choice
Select up to 3 options
815 answered

Voter Segmentation Top 3 Results

Visitor

Student

Ecological
infrastructure

58%

Sustainable
building materials

53%

Zero waste to
landfill

50%

Sustainable
building materials

Ecological
63% infrastructure

Ecological
infrastructure
Car-free zone

58%

54%

Sustainable
building materials

53%

52%

Zero waste to
landfill

50%

Ecological
infrastructure

66%

Sustainable
building materials

53%

Car-free zone

45%

05

02

0

0
0
2

00
1

10 20 30

0

00
2

00
1

0

0
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Resident

Work or business

Qualitative
Data Results
& Analysis
14

Please send
us any other
amenity ideas
that you think
would add
value

Top Results

259

13
6

Transport and
Parking
38 Comments

Other Common Themes

Open-text feedback

Total Number
of Comments

Road and
Pavements
55 Comments

Green and
Public Spaces
69 Comments

Shopping and
Hospitality
37 Comments

Community
Space and
Events
35 Comments

Cultural and
Arts
Amenities
32 Comments

Independent
Businesses
25 Comments

Health and
Wellbeing
18 Comments

Building and
Design
14 Comments

N/A
Comments*
Answered 'No
Feedback'

*Including empty spaces,
jibberish, punctuation and
symbols, and comments 'N/A'
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IMAGE

Breakdown of Top 3 Themes
Green and
Public Spaces

Road and
Pavements

Transport and
Parking

People want to see outdoor meeting spaces including tables and
seating (i.e. to sit and eat with people). Communal play areas for
children and community garden or allotment were also
mentioned. A number of people also want to see more trees and
biodiverse planting.

People strongly protested against the closure of Mill Road
Bridge, while others want to keep it closed. A few mentions of
pedestrianising Mill Road to open up table areas for restaurants
and cafés. There were also concerns over cycling safety.

There were a number of mentions of road traffic and safety
issues, particularly for cyclists and pedestrians. Many people
want secure bike storage and cycle lanes on the new
development site, as well as improved pedestrian footpaths.
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Qualitative Data Snapshot (Verbatims)
Green and Public Spaces
Make it a nice park, properly planted with a range of
trees, flowers and biodiverse, not a badly-maintained
lawn with a handful of trees and a few shrubs. Make
part of it a meadow

I would love some areas for nature along mill road. So important to
incorporate nature into our everyday lives
I would only be pleased to see a park/green space if we were able to walk
dogs there (on or off lead). If you exclude dogs I’ll never use the area.

More greenery. Especially on the new builds "ironworks"
could have vertical forest all over the outsides.

Community gardens/allotments in addition to open green space

Play area for kids

Engage local environmental groups to offer a workable plan for green spaces
in this area.

Road and Pavements
Close road completely and have restaurant tables on the street for
the rest of the covid period at least

Clear open space for cyclists, pedestrians and taxis to operate
alongside each other comfortably

Keeping mill road bridge free of traffic

The bridge needs to reopen.

Less traffic, more focus on footfall, but will require ample parking
nearby. It would become a pedestrian centre of Cambridge again if
the road was not so awfully busy. It makes living/walking down
Mill rd rather suffocating. Has been better with the closure.

Some intelligent cycle routes using back roads to avoid cyclists
having to compete with psychotic motorists on the stretches
between East Road and the bridge and the bridge and the bottom
of Mill ROad.

Transport and Parking
Make sure there is room for bin lorries and not to park where
they like as they do in the rest of the city

Good car parking for those in remote villages to attend. Some
parking limited to 20 minutes for local shops only.

Free parking or park and ride drop off in mill road

Car club van, Electric car charging point.

More bicycle parking

Direct access to and from the station.
Transport links or at least some parking especially for less able
people.
Lots of bike racks!

A borrow a mobility scooter facility to let disabled cross bridge
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Send us over
any other
thoughts and
ideas you have
for Devonshire
Gardens

Top Results

215

28
22

Transport and
Parking
27 Comments

Other Common Themes

Open-text feedback

Total Number
of Comments

Building and
Design
36 Comments

Green and
Public Spaces
54 Comments

Environmental
Sustainability
16 Comments

Road and
Pavements
13 Comments

Community
Space and
Events
9 Comments

Shops and
Local
Businesses
9 Comments

Marketplaces
7 Comments

Safety and
Security
6 Comments

N/A
Comments*
Answered 'No
Feedback'

*Including empty spaces, jibberish,
punctuation and symbols, and
comments 'N/A'
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IMAGE

Breakdown of Top 3 Themes
Green and
Public Spaces

Building and
Design

Transport and
Parking

A lot of comments emphasised large and open public spaces big
enough for people to host community events or meet up with
friends. People want to see biodiverse planting to attract birds
and insects, also proper and thoughtful management of
landscaping.

People want the new building design to be in keeping with the
area, but also offering sustainable and innovative building and
living solutions.

Mentions of bike storage and pedestrian and cycle lanes. A few
people enquired about resident's car parking on the new
development, while many others suggested it should be
completely car-free and instead prioritise pedestrians and
cyclists.
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Qualitative Data Snapshot (Verbatims)
Green and Public Spaces
Something with as much biodiversity as possible, whilst
being a suitable space for residents, visitors and their
children (and dogs) to be able to benefit from it
Please keep skateboarding in mind when you're building
new public spaces in Cambridge. It's hugely popular in
the city and only growing. Skateboarding can provide a
new use to a public space, make them safer, and provide
vitality to an area.

There is already a great sitting and walking park in the cemetery and a
fantastic open space in coleridge rec, please consider making something that
offers choices that fill in the gaps currently not provided (evening activities,
meeting spots not alcohol oriented)
For any public space or gardens, please have maintenance and care in mind,
to many examples of public space exist where the developer puts in trees or
plants which don’t survive because they never would have without proper
care or attention

Building and Design
Housing should make efficient use of space, be of modest size,
and genuinely affordable. New-build terraces such as those
recently built as council housing in Norwich would be a good
model, with the added benefit of considerable, publicly
accessible green space mixed in/adjacent to the housing itself.
Ensure that the design of the buildings is future proofed and
coherent with the victorian vernacular of the area.

I would like to see the development have the ambition of leading
environmental design and quality of life thinking in the UK
All the new developments near the station haven't been made to
plant trees and have grassy open spaces for children. It's all
modern blocks and hard landscaping rather than looking after the
families with kids who need space to exercise... Particularly
highlighted by the current pandemic where people need open
spaces.

Transport and Parking
Acknowledge that even if you say the development is car free,
many of the residents will have a car- where will this be parked?
There is very little non- residents parking in the surrounding
streets and the ones that are are swamped with cars leaving
residents with nowhere to park.
Bus stop and cycle parking nearby would be great

Maximise cycling and walking infrastructure
Make is so bicycles have priorities over cars and pedestrians over
cyclists.
The development should be car free given its close proximity to the
rail station and the city centre. Excellent cycle parking should be a
central feature to enable this mode of transport.
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Demographic
Results

21

Q.1 What is your age?

Q.2 How do you describe your ethnicity?

795 Answered

772 Answered

Q.3 What gender do you identify as?

Q.4 How many people live in your household?

775 Answered

785 Answered

22

Q.6 What type of accommodation do you live in?
775 Answered

Q.5 What is your household income?
778 Answered

Q.8 What is your current state of employment?

Q.7 Does your household own or rent this
accommodation?
776 Answered

772 Answered
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Marketing
Campaign
Summary
24

Glossary of Key Terms
Reach
The number of people who saw ads at least once.

Results
The number of times that the adverts have achieved an outcome, based on
the objective and settings selected. Our results were classified as 'Landing
Page Views' but people who click do not always fill in a poll.

Impressions
The number of times that adverts were on-screen.

Engagement
Engagement is any action someone takes on advertisements. The most
common examples are likes, comments, and shares.

Reactions
The number of reactions on ads. The reaction button on an ad allows people
to share different reactions to its content such as like, love, haha, wow, sad
or angry.
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Social Media Campaign
30.11.20 to 13.12.20
Platforms included Facebook, Instagram and Audience Network

2,717

100,191

661,733

Results

Reach

Impressions

Click throughs to Give My View

How many people saw the ads

26

How many times the ads were 'served'

Top Performing Ads - Facebook

Results: 1,765
Reach: 80,448
Impressions: 294,243

Results: 623
Reach: 61,070
Impressions: 220,360
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Results: 318
Reach: 37,376
Impressions: 140,190

Engagement
Over the course of the campaign, we received satisfactory engagement across the platform with a
total of 4,191 engagements, 41 comments and 134 reactions.

"Cambridge has a desperate need for student accommodation Please build more hereAll these
normally paid people insisting on affordable housing is getting tiresome ...."

"Bring back Monday night reggae, and Thursday Dub meets Dance"

"I think it's a lovely idea and would encourage more
people to shop nearby"

"An outdoor area could incorporate somethink maybe beach hut style'ish
something organic .. Where locals could sell their arts and crafts?"

"Trees , fruit bushes , fruit trees and seats
and plants for bees and butterflies."

"It was great the other year when they closed off part of Mill Road and residents participated in some yoga classes. With
tables and chairs outside in the road it had a bit of a French feel. I think a square somewhere with some greenery be a
lovely idea.. Perhaps more trees.."
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Demographic Breakdown - Facebook Results
The digital campaign has the highest level of engagement with 65+ year old women, followed closely by
65+ year old men. Overall, the adverts were seen by 53,216 women and 45,152 men.
18-24
6.8%

18-24
7.2%
65+
23.8%

65+
21.2%
25-34
15.5%

25-34
15.4%

55-64
14.4%
55-64
14.7%

35-44
20.9%

35-44
20.4%

45-54
21.1%

45-54
18.5%

Female - Results

Male - Results
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Demographic Breakdown - Facebook Reach
65+
8.2%
55-64
10%

65+
8.2%

18-24
20%

18-24
20.8%

55-64
9.5%

45-54
15.1%

45-54
16.5%

25-34
25.3%

25-34
26.7%

35-44
19.7%

35-44
20%

Female - Reach

Male - Reach
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Audience Network Sites

Placement - Facebook

Adverts displayed on Facebook reached the most people and Facebook was also the most
successful method in terms of results throughout the campaign, followed closely by
Instagram.
1,500

75,000

1,000

50,000

500

25,000

Results

Reach
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36.22% Voting Conversions

Devices Used to Engage

74%

11%

15%

Mobile

Tablet

Desktop
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Devonshire Gardens
First Base

Give My View Phase 2 Report
Friday
Friday 8th
8th January
January 2021
2021

Devonshire Gardens
First Base

Give My View Report
10th
10th March
March 2021
2021

Report Overview
Phase Summary

3

Engagement Journey
Engagement Figures

4
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Poll: New Designs
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Quantitative Data Results
Qualitative Data Results
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Poll: New Space for Community
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Further Results
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Segmentation Breakdown: New Designs
Segmentation Breakdown: New Space for Community

24
28

2

Phase
Summary

3

Engagement Journey

4

1

2

Community member
clicks on social
media ad

Gains points
answering a series
of poll questions

3
Donates their
points to a relevant
social initiative

4
Browses
Timelines, News,
Visuals & FAQs

Engagement Figures
Consultation Phase 2: 15.02.2021 - 01.03.2021

Pre-Consultation Phase

596
Voters

381

2,122

Written
Feedback

Votes Cast

Consultation Phase 1

1,380
Voters

7,126

Votes Cast

474

Written
Feedback

Resident

34%
Visitor

1,459

7,562

Voters

Votes Cast

559

Written
Feedback

5

Consultation Phase 2
Voter Segmentation

52%

Consultation Phase 2

Charities

10%

Work or Business

4%

Student

39% 61%
Allia

Blue Smile

New
Designs
Poll

1,144
Voters

6

261

Pieces of Written
Feedback

Quantitative
Results

7

Segmentation breakdown for all slider questions:
Visitors and residents were happy to very happy
overall, consistent with the overall averages
Students were very positive, averaging between
74-79% on the slider questions, with 97% of
voters happy with landscape designs, 85% happy
about sustainably-led designs, 94% positive
about wide footpaths and cycle lanes
Workers had the lowest (but positive) average
results out of the segmentation groups: 67% on
landscape design, 62% on sustainably-led
design, 67% on wide footpaths and cycling lanes

Key:
0-14.2%
14.3-28.5%
28.6-42.7%
42.8-57%
57.1-71.3%
71.4-85.6%
85.7-100%

Based on the segmentation results, students will be the greatest champions
of the development proposals for public parks and sustainably-led designs,
although they were the smallest segmentation group.

Greening was the
highest voted for
across all groups
except for
students, who
wanted wide and
open spaces the
most

Students were the only group to want a large
majority of housing (57%) to go to younger
people, 28% to families, and 18% to older people

8

Flora and nesting for
bees was the
unanimous top
choice across all
segmentation groups

Suggested influenced decisions:
As there is a greater emphasis on providing homes for younger
people and families, First Base should investigate how to attract
young people and families to the residential development
Flora and nesting for bees gained the highest number of votes, with
half of the voters choosing it
Over half of the voters picked greening as a top emerging need. The
new landscape designs should therefore prioritise greening in a
variety of forms
40% also believe wide and open spaces should be prioritised, which
supports the emerging designs for wide footpaths and cycling lanes,
as suggested on page 7

Qualitative
Results
Let us know if you have any
other comments or
feedback on the proposed
designs.
Open feedback

261

Written Feedback

Environment & Public Space - 68 Comments
Demands for green spaces, ecological design suggestions
The virus won't be with us forever but people benefit from wide
open spaces and greenery to play and exist outside in
Perhaps I could suggest an area of the developed park to contain
log piles and/or rock piles which could provide habitats for some of
the species which prefer brownfield sites? Both of these are much
better for invertebrates than many types of bug hotel.

Transport & Traffic Concerns - 68 Comments
Requests to pedestrianise the area, queries about car parking,
introduce separate cycling paths
I really feel strongly that there is too much traffic on Mill Road and I
worry about the quality of the air. I would like to see the road
pedestrianised.
I like the idea of enhanced cycling provision, but I'd personally
prefer segregation between cycle/pedestrian/road.

83

N/A*

Building Design - 55 Comments
Building aesthetics, sustainable construction and design, accessibility
Housing should be designed to allow daylight to penetrate and
privacy to be retained. This is important for a healthy environment

Some of these comments offer support to a
number of the top votes, e.g. greening, wide &
open footpaths

*Includes blank spaces, symbols, jibberish, 'No Comment' and 'N/A'

Please use eco friendly concrete to reduce carbon footprint of the
site.
It would be good to see designs that echo or are influenced by the
history and architecture of the area - like the dales brewery on
gwydir street, the old bathhouse, the old cinema, and the old
railway sheds as well as new additions like the new mosque.

9

New Space
for
Community
Poll

615
Voters

10

298

Pieces of Written
Feedback

Quantitative
Results

Key:
0-14.2%
14.3-28.5%
28.6-42.7%
42.8-57%
57.1-71.3%
71.4-85.6%
85.7-100%

Segmentation results for the slider and distribute
questions:
All segmentation groups were happy about the
community space illustration
Workers were the only group to respond just
below neutral (42% ) regarding the balance
between housing, workspace, and park; all other
groups were neutral
Distribution for amenities was similar across all
groups, except residents who, in particular,
wanted greater flexible communal areas

Suggested influenced decision:
Due to high demand and the overall positive response to the proposed
design for the communal space, cafes and shops or flexible areas should
be prioritised over private spaces for hire in the plans
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Qualitative
Results
What local initiatives inspire
you & how can the
proposals support them?
Open feedback

Community Work & Support - 90 Comments
Suggestions for local organisations and allowing space for community work
and events
Food4food... Is a charity to help homeless in Cambridge by teaching
skills such as cooking. To provide a service to local businesses providing
business lunches etc.
David Parr House - do some community work in partnership with them
and local schools about the local heritage, esp early home owners who
were craftsmen, decorators, builders and otherwise involved in
construction.

Environment & Outdoors - 78 Comments
Sustainability initiatives, requests for community gardens and green spaces
Our local church (st Barnabas) is great! Open space outdoor for the
community to use would be great
On the verge and Cambridge hedgehogs (design for hedgehogs)
Cambridge Zero. Make the development carbon neutral from day 1.

174

Written Feedback

18

N/A*

Here are some excellent potential influenced
decisions put forth by the community

*Includes blank spaces, symbols, jibberish, 'No Comment' and 'N/A'

More set aside as green space and have you thought of vertical gardens?

Cultural Events - 49 Comments
A range of suggestions for outdoor events requiring flexible outdoor space
Art exhibitions, concerts, flea markets, food market, meetings discussing
social and cultural issues, open air cinema. Supported by a public open
air space available for public gatherings.
A multi-functional community arts space would be amazing somewhere for exhibitions, cinema screenings, theatre, festivals, with a
cafe and bar. And perhaps some community space that is inside/outside
for events with social distancing. Like outdoor film screenings with a
rain cover? I’d love to see more support for all Cambridge’s arts
charities. The arts bring people together & we need that right now.

12

Do you feel your votes and
comments have influenced
the plans, so far?
Slider feedback

Proposed Plans & Designs - 51 Comments
Comments about the artist illustrations and layout of the plans
The drawing project can be a good representation but actually quite hard to
see what are residence place or shop or mix. More visualisation with
different ratio would help to consider how people think it will look like with
a given ratio (Slider 34%)

Community Space & Facilities - 36 Comments
Need for flexible spaces for community use
Ecological development- we must build the future we want today.
Community space - we need to increase resilience of communities for
support, connections and flexibility. Growing our own food is a key part of
this (Slider: 58%)
It is good to see the division between flexible communal space, private rental
space, and shops and cafes. I would like to get a better sense of what form
the communal might take, particularly how much of it might be green, open
space. During lockdown the lack of open green space locally has become
more apparent as we try to fit daily exercise around work. (Slider: 63%)

Housing - 23 Comments
Differing views on the need for housing/affordable housing

124

Written Feedback

36

N/A*

*Includes blank spaces, symbols, jibberish, 'No Comment' and 'N/A'

Not sure we actually need more housing, as this tends to be way too
expensive for most people to afford, in any case... But it is a real chance to
create as totally different space that compliments the atmosphere of Mill
Road, which is very unique, not only in Cambridge but UK wide (Slider: 38%)
I care about the build (sic) environment and future of mill road and would
like to see a strong community offering high proportion of affordable homes
as part of the proposal. (Slider 50%)

13

CommunityAligned
Decisions
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FLORA AND NESTING FOR BEES

FLEXIBLE COMMUNAL SPACES

LOCAL INITIATIVES

The community agreed that
they'd like to see flora and
nesting for bees as an approach
to re-wilding and supporting
nature.

Flexible communal spaces could
be a great way to host recurring
events, such as markets, outdoor
film screening, art exhibitions, as
well as allowing space for local
businesses and initiatives.

There were a number of
suggestions from the community
which First Base could support
through the development:
Food4Food Cambridge
Catering Services - offer
space to sell at a market
David Parr House - consult
with them about local
heritage, provide space for an
exhibition
Cambridge Hedgehogs consult with them to design
hedgehog-friendly park or
build awareness
Cambridge Zero - partner with
them to discuss carbon-zero
future in local development

GREENING
In addition, more than half of
the community believe that
greening is the most important
emerging need coming out of
COVID-19. Designing the public
park and landscaping based on
this community insight could
bring huge social, health and
wellbeing benefits to locals.

CAFÉS & SHOPS
The community also want to see
a large portion of the
development dedicated to cafés
and shops. By promoting
independent cafés and shops, the
development could become a
great meeting point for locals.
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Further
results

16

Voter Locations
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Demographic Results
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Marketing Campaign
Summary
15.02.21 to 1.03.21
Platforms included Facebook, Instagram, Audience Network
& Messenger

19

4,183

111,613

810,179

Results

Reach

Impressions

The number of times a voter clicks
through to a poll

The total number of people who
were shown the ads at least once

The number of times that adverts
were viewed in total

Age Breakdown - Facebook Results
The digital campaign has the highest level of engagement with 35-44 year olds, followed closely by 25-34
year olds. Overall, the adverts were seen by 58,334 women and 51,646 men.
65+
7.9%

65+
15.4%

18-24
19%

55-64
9%

18-24
7.7%

25-34
19.4%
55-64
15.6%

45-54
15.6%

25-34
27.3%
35-44
22.6%

45-54
19.3%

35-44
21.3%

Reach

Results

21

Top Performing Ads
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Results: 1,427
Reach: 75,633
Impressions: 176,291

Results: 698
Reach: 53,294
Impressions: 97,655

Results: 694
Reach: 48,752
Impressions: 96,621

Placement - Facebook
Adverts displayed on Facebook reached the most people and Facebook was also the most successful method in
terms of results throughout the campaign, followed by Instagram.
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Appendix
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Segmentation Breakdown: New Designs
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Visitor

Student

Visitor

Student

Work or Business

Resident

Work or Business

Resident
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Visitor

Student

Visitor

Student

Work or Business

Resident

Work or Business

Resident

Visitor

Work or Business

Student

Resident
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Visitor

Student

27
Work or Business

Resident

Segmentation Breakdown: New Space for Community
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Visitor

Student

Visitor

Student
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Resident

Work or Business

Resident
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Visitor

Student

Visitor

Student

Work or Business

Resident

Work or Business

Resident

Thank you

LinkedIn
@BUILT-ID

For more information please contact
henry@built-id.com or benai@built-id.com
Twitter
@BUILT_ID
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